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Student Name: 
Task Points Possible Points Earned 

Student has viewed three non-print 
campaign advertisements.  

15 
 5 points for each advertisement viewed. 

 

The main idea of each advertisement 
is identified. 
 

30 
 10 points for correctly identifying each 

main idea in a clear statement.  
 5 points for statements that are vague, but 

on track. 

 

Student identified and distinguished 
factual and persuasive information. 

30 
 5 points for each fact correctly identified 

up to 15 points.  
 5 points for each persuasive element 

correctly identified up to 15 points. 

 

Student identified reasons to support 
their choice for the most persuasive 
advertisement and shared at least two 
reasons with a peer. 

25 
 5 points for each supportive reason up to 

20 points. 
 5 points for sharing 2 reasons with a peer. 

 

Total 100 
A = at least 90 points and 15 points for viewing 3   
       advertisements 
B = at least 80 points 
C = at least 70 points 
D= at least 60 points 
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